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Multidimensional Preference Analysis

Multidimensional preference analysis (MDPREF) is a visual analysis
similar to correspondence analysis, with brands in the columns and
attributes in rows that correspond to medications, behaviors, or
statements.

On a MDPREF map:

— Distances are normalized and attributes project onto a unit circle.

— Proximity of brand attributes indicates brand association relative to others in the map.
The following are some of the questions that can be answered with a
multidimensional preference analysis.

— What attributes define a brand, or segmentation group.

— The length of the attribute vector indicates the relative power of its affect on

the analysis.
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Multidimensional Preference Maps
What Do You Want Your Look to Say About You?
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Multidimensional Preference Analysis Vector Map

Beverage Needs
Total Sample

® Carbonated Soft Drinks

e A beverage that goes well with snacks

/

Appropriate for any time or occasion = RTD Iced Tea

N

. / A beverage that goes well with meals

A cool and refreshing beverage
of—
Something comforting to drink \
Ideal Beverage Needs

Avoiding sugar but still getting great taste "//; Shelf Stable Juice & Juice Drinks

A beverage you feel good about serving to your family

PP \ ® Energy Drink
/ _ Bottled Water / " Sports Drinks

® Something you can drink without feeling guilty

® Something natural and healthy \ /

Something nutritious and thirst quenching Quick energy when you need it

A special treat

\

An opportunity to try new flavors and varieties

Putting something good in your body Keeping hydrated while working or exercising




