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Image, Atmosphere, Service 
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Are places you'd drive a little further
to get to

Make you feel you are getting good
value for money

Care about their employees

Take pride in keeping their facilities
clean

Have their act together

Are places you feel will go out of their
way for you

Are places you feel value your
business

Have food that makes you want to keep
coming back

Pay attention to detail

Are places you walk away from
feeling satisfied

Have employees who are genuinely
enthusiastic
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User Personality
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Characteristics Statements Closely 
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Consistency, Food
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Are places where you get your food
exactly the way you want it

Have consistent quality food no matter
which location you visit

Are where you go to get good food

Present their food in a way that
makes it appetizing

Have food that tastes as good as you'd
make at home

Make food that's always fresh

Present their food in a way that 
shows they take pride in what they do 

Serve you only the highest quality
food
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